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According to a report in the Nov. 23 issue of El Financiero International business newspaper, food
conglomerate Grupo Herdez recorded 599.152 billion pesos (US$190.2 million) in total sales during
the first three quarters of 1992, a 13% increase from 529.875 billion pesos (US$167.6 million) in the
first three quarters of 1991. Net profits for the nine-month period were up 12.2% from January-
September of 1991. Grupo Herdez, based in Mexico City, is a holding company for producers and
distributors of canned, bottled and preserved foods. Food industry analysts suggest the company
has the potential to expand its product line and boost exports to the US, Central and South America.
However, a shortage of domestic agricultural products could delay the expansion. To help solve the
problem, the analysts said, Grupo Herdez has struck a deal with small farmers, who have promised
to sell produce to the company in exchange for production assistance.
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